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Definitions of Interactivity (1)

• Interactivity -- the process

“Interactivity means twotwo--way communicationway communication

between source and receiver, or, more 

broadly multidirectional communicationmultidirectional communication

between any number of sources and 

receivers”

Pavlik 1998



Definitions of Interactivity (2)

• Interactivity -- the feature 

“We define interactivity as a characteristic of a characteristic of 
a mediuma medium in which the user can influence 
the form and/ or content of the mediated 
presentation or experience.”

Lombard and Snyder-Dutch 2001



Definitions of Interactivity (3)

• Interactivity -- the perception

“Ultimately it is the consumerconsumer’’s choices choice to 
interact, thus interactivity is a 
characteristic of the consumercharacteristic of the consumer, and not a 
characteristic of the medium. The medium 
simply serves to facilitate the interaction.”

Schumann, Artis and Rivera 2001
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Interactivity -- three perspectives

User-machine interaction

User-user interaction

User-message interaction



Interactivity -- three perspectives (1)

• User-machine interaction

– Early definition of interactivity

– Emphasizes human interaction with computers

Cho and Leckenby 1997

How responsive

the machines are?



• User-user interaction

– Interpersonal communications

– Face-to-face

(interview, lecture) 

– Computer-mediated

(email, MSN, mobile phone)

Cho and Leckenby 1997

Interactivity -- three perspectives (2)

How computer-mediated

the communication is?



• User-message interaction

– Users control messages

they receive

(newsletter subscription)

– Users customize messages according to 

needs (customize news page)

Cho and Leckenby 1997

Interactivity -- three perspectives (3)

How customized can 

a message get?
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Interactivity Dimension 1:

Active Control

• Control the non-linear content

• Customize information flow



Active Control

Which one offers higher active control?

A. Banner ad

B. News website



Interactivity Dimension 2: 

Two-way Communication

• Reciprocal communication between 

companies and users, and users and users

• Receive/ Give instant feedback

• Make direct transactions



Two-way Communication

Which one offers better two-way communication?

A. Online catalog B. Web community



Interactivity Dimension 3: 

Synchronicity

• The degree to which users’ input into a 

communication and the response they 

receive from the communication are 

simultaneous 

• System responsiveness



Synchronicity

Which one offers higher synchronicity?

A. Live traffic video broadcast B. Email newsletter



Interactivity – effect on advertising

Dr. Lee’s class is very interactive, so students are…

• Highly involved in the lecture

• Can recall what was learnt in the lecture

• Think the course is good

• Are likely to pay tuition fee next semester

� Increase individual’s sense of involvement

� Higher recall rate of an ad

� Better brand attitude

� Higher purchase intention 



Interactivity may not always be good

• Do you enjoy online interactivity? 

• When do you enjoy interactivity?

• When you don’t enjoy interactivity?

• Who is likely to enjoy online 

interactivity?



Interactivity may not always be good

• Purpose of using the Internet

– For information

– For pleasure



Interactivity may not always be good

• Personal traits 

– User’s desire for control 

• High desire for control  

> likely to enjoy interactivity

• Low desire for control 

> may feel uncomfortable when given the control



Interactivity may not always be good

• Personal traits 

– User’s CMCA

• Computer-Mediated Communication Apprehension

• Anxiety when communicating with others via a computer

• Novice computer users

• High CMCA > may not enjoy online interactivity



Advice to online advertisers

• Information Overload! 
– The more interactive an ad, the more complex it gets.

– “more-is-better” does not necessarily lead to enhanced 

communication effectiveness.

‘You aren’t advertising 

to a standing army; 

you’re advertising to a 

moving parade.’

David Ogilvy



Advice to online advertisers

• Well balanced! 
– High level of vividness, moderate level of interactivity 

results in favorable online advertising.

– Something that traditional advertising can’t do

‘You aren’t advertising 

to a standing army; 

you’re advertising to a 

moving parade.’

David Ogilvy



Advice to online advertisers

• Focus on social presence! 
– Social presence means the feeling of being a participant 

of a multidirectional communication 

– Establish virtual relationship with customers on a

one-one basis. e.g navigational links

‘Make it simple.  Make it 

memerable.  Make it 

inviting to look at.

Make it fun to read.’

Leo Burnett



Summary



Interactivity – 3 types of definition

• The process 

• The feature

• The perception 
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Interactivity – 3 perspectives

User-machine interaction

User-user interaction

User-message interaction



Interactivity – 3 dimensions

• Active control

• Two-communication

• Synchronicity



Thank you.


